Community Giving

To develop inclusion and belonging to
COpperPomto fuel the CopperPoint community spirit!
Insurance Companies Together, with our business partners
we continue to build involvement that
encourages, supports, and celebrates the
diverse needs within our communities
where we live and work.

32 organization supported Board Support
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. CopperPoint Leaders
. . Focus on homelessness and o
Total Community COVID-19 Relief food insecurity volunteer their time.
Giving Dollars shared Dollars Given
in 2021 in 2021 965‘,““4 megls given to children and Nonprofit or Civic Boards
families, seniors, and veterans across 10 state footprint.

Community Pillars

Healthy Families: Safety, Health & Accessibility, Food Insecurity, ¥ ' \ $434 |<

Education & Schools, Seniors’ Quality of Life, Mental Health
Dollars Donated

Thriving Workforce: Working Families, Wellness, Literacy,

Homelessness, Financial Stability, Chambers, Civic, Industry Through 95 Agency
Partner Collaborations

to support local causes close
to our business partners hearts

Diversity, Equity & Inclusion: Community Well-being, Equitable
Opportunities, Inclusive Educational Accessibility, Embracing
Diverse Differences




NopperPoint Insurance Companies.

*66.5k

Dollars Awarded to

Investing in the future
through education

DE&I
Organizations

90% Supported in

<95 2021

were diversity focused in
the areas of gender, age
ethnicity, disability and
socioeconomic status.

At CopperPoint, giving back to the
communities where we live and work is
the heart of our company.
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Virtual Heart

Healthy Challenge
CopperPoint donated $10

per each 464 employees who
participated and raised

$24,600

American
Heart

Association.

132 regional
United Way

and non profits supported
by 334 employees &
CopperPoint contributions

$308k
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Give 4 Kids

campaign supported eight
Boys and Girls Club after
school programs and
provided nutritional snacks

$14.476

Hygiene Kits
for the Homeless

created by 500 employees
volunteering 250 hours

. Clean the World'
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